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Abstract

A Conceptual Study on the Use of Advertising
Creative

: Focused on Entrepreneurial Paradoxes
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This study aims to explore the ways to improve the compensation of advertising creative and,
specifically, provide reasonable compensation for versioning and multi-use of advertising
content, This study conducts the analysis with a broad spectrum of theories related with
compensation and pricing such as price theories in management, service quality model,
expectancy-value theory, and find that the advertising fee needs to be complemented in
perspective of value of advertising creative. Based on the discussion among researchers and
experts in an advertising agency, this study tries to adjust the previous Grossman grid,
originally suggested by the American Association of Advertising Agencies(4A's). The new
Grossman grid focuses on both the upgraded value-focusing item and adjustment by weight

from value-anticipation,

Keywords: Compensation, Advertising Creative, Service Quality, Versioning, Entrepreneurial

Paradoxes



