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Abstract

An Analytic Hierarchy Process-based Study for the
Possibility of the Application of Programmatic TV
Advertising - Based on IPTV Advertising

JIN-MUN LEE
Kakao corp., Bizconsulting team, General Magager
Chang-Hoan Cho

Professor, Communication Department, College of Social Sciences, Yonsei University

The study used Analytic Hierarchy Process methodology that divides the decision making process
into multiple stages and analyzes and solves the given issues stage by stage for the purpose of evaluating
relative importance of the factors for the application of programmatic TV advertising and deducting
priorities based on academic and industrial perspectives. First, the model based of preceding studies
and Focus Group Interview suggested 8 primary evaluation factors. Moreover, 39 secondary selection
factors were suggested. Among the 8 selection factors introduced in the primary evaluation, "Targeting
feature' was revealed to be the most important factor. 'Acceptability and cooperation of the related
parties’, 'Measurement feature', 'Utility of DMP', 'Convenience of DSP', 'Laws and regulations',
and 'SSP offering' followed in consecutive order. Meanwhile, 'Advertisement streaming technology'
was evaluated as low priority compared to other factors. The study has an academic implication
as the study suggested the direction for future studies by deducting the factors related to the
application possibility of programmatic TV which is yet applied to the existing advertising market
based on the professionals in both academic and industrial field and suggesting a model on important
factors. The application of programmatic through Analytic Hierarchy Process may serve as the
foundation for objective and effective decision making by offering preliminary data on key factors
to field experts. In other words, the study has a practical implication as the study cam provide a
valuable insight to media platform planners who are trying hard to apply a programmatic buying

method optimized to the broadcasting and advertising market.

keyword: Programmatic TV, IPTV, Addressable TV, Audience Buying



