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Abstract

Content Analysis of YouTube Eating Show
(Mukbang) Advertisements*

Soontae An

Ewha Womans University, Communication Media Department, Professor
Yujin Lim
Soongsil University, Business School, Adjunct Professor

Sieun Ha
University of Texas at Austin, Advertising & Public Relations, PhD Student

The purpose of this study was to analyze advertisement content in YouTube Eating Shows (Mukbang)
in South Korea. One hundred and five (105) in-stream advertisements in 40 popular YouTube Eating
Show video clips as well as paid influencer advertisement content were identified and investigated.
The characteristics of the advertisement content were analyzed from the viewpoint of format, content,
and healthy eating behavior. Also, whether paid advertising content by YouTube influencers was
clearly identified and content characteristics were examined. The results showed that much of the
advertisement content included low nutrient food and unhealthy eating behavior. With the possibility
of negative effects on YouTube viewers, Mukbang advertisement producers and content creators
should take their role of social responsibility more seriously. This study suggests practical insights

and directions for YouTube advertisements to facilitate healthy eating behavior.

keywords: YouTube Mukbang advertisement, In-stream advertising, Influencer paid advertising content,
Healthy eating behavior, Obesity
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