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Abstract

A Study on the Influence of Brand Digital Use
Experience on Brand Evaluation : Focusing on Brand
Application Experience

Jihyun Kim
Associate, Media Solutions Headquarters, C] ENM

Hyobok Lee
Senior Researcher, Media and Communication Research Institute, HUFS

With the advent of digital age, it is very important to provide continuous and consistent brand
experience to establish consumer-brand relationships and build corporate competitiveness in the long
term. So, many companies try to understand characteristics of consumer in digital age and to provide
them positive brand experience online. In spite of these trends, there are not many research studies
on the development of scale for brand digital experience. Thus, the purpose of this study is to
investigate dimensions of brand digital experience, to develop the scale to measure it, and to examine
the effects of it. Through the systematic procedures like literature research on relevant area, consumer
interview, and survey, five dimensions were extracted. It contains sensory, cognitive, leading, untact,
and interactive experience. To examine the effects of brand digital experience on brand
competitiveness, consumer satisfaction and brand attachment were used as dependent variables. As
a result, all of the four factors except for sensory experience had a positive effect on consumer
satisfaction. Three factors except for sensory, untact experience had a positive effect on brand
attachment. Such results of this study suggest that brand digital experience is clearly different from
offline experience which implies the necessity of the strategic management of brand digital experience

to build strong consumer-brand relationships.

keywords: Brand application, Brand digital experience, Digital consumer, Consumer satisfaction, Brand

attachment



