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Abstract

What is PR?

: Proposal of PR Meaning from Three Paradigm for Authentic PR Execution

Kichul Park, Ph, D
Professor, Department of Ad & PR, Kyungsung University

Three paradigm would be needed for authentic PR Execution. First BPR(Branding PR) from
the value paradigm is substantial activity to give value to customer. It is different from CPR
(Corporate PR) to earn goodwill and MPR(Marketing PR) to earn profit. Second,
sustainable PR from the eco paradigm is pratical activity to consider eco relationship
positively with more perspective insight. It is not only Public Relations but also Eco
Relations, Third, word of mouth PR from the nature paradigm is under philosophy of
nature, Being different from noisy buzz marketing that aims for word of mouth, word of
mouth PR begets word of mouth as a result of enriching one’s basic, Integrating three
paradigm, we can propose new meaning of PR like this. PR is overall administrative
philosophy having good relationship with public by giving substantial value to customer,
having sustainable relationship with eco more macroscopically, and causing good word of

mouth naturally.

key words: PR, Branding PR, sustainable PR, Word of mouth PR
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