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Abstracts

An Exploratory Study on Adversing Values of
Media Facades

: Moderator Effects of Applicability and Product Types

Woon-Han Kim

Ph.D., Professor, Dept. of Media Communication, Sunmoon University

Hyun-Joong Yu

Assistant Professor, Dept. of Advertising and Public Relations, Catholic KwanDong University

This study aims to reveal the influence relations on the effect of media facade advertising value factors,
consumer context, advertising product types on advertising attitude and the intention of word of
mouth(W.0.M). Media facade advertising is produced as an experiment following the style of ‘Seoul
Square’, one of the representative outdoor advertising in Korea. As a result, on advertising attitude,
advertising value, entertainment has significantly positive effects; while irritation has negative effects.
Informativeness has marginal influence. On the intention of W.O.M, entertainment value,
informative, irritation is all turned out to have a positive impact.

The applicability has a moderator effect between entertainment/ informative/ irritation and
advertising attitude control, and moderator effect on between informativeness and Intention of
W.O.M. The Utilitarian product type has greater moderator effects on between irritation and
advertising attitude than hedonic product type. Moreover, The Ultilitarian product type has greater

moderator effects on between advertising value/ irriation and the intention of W.O.M.

Keywords: media facade, advertising irritation, media context, applicability, product types



